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WHY RESPONSIBLE MATTERS?

S A 66% of consumers are willing to spend more on a prodiittomes from a
| sustainablebrandb A Sf 42y Qa | yydzZ t Df 206l f / 2NL2 NI

A 73% of surveyed millennials indicating a similar preference.
A Additionally, 81% of millennials even expect their favorite compawiesake
public declarations of their corporate citizenshipp A St a2y Qa | yy dzF f
Corporate Sustainability Report, 2015

A Four Major Qualities in Socially Responsible Companies:
A Invested in the betterment of society and the solution of social problems
AtNAZ2NAGATS aYF{1Ay3a Fy AYLIOGE¢ 2y (GKS
A Open and honest about efforts
A Involve customers in good works / give back

A Nine in ten millennials would switch branttsone associated with a cause
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http://www.huffingtonpost.com/ryan-rudominer/corporate-social-responsi_9_b_9155670.html
http://www.forbes.com/sites/larissafaw/2014/05/22/millennials-expect-more-than-good-products-services-to-win-their-loyalty/
http://cmr.berkeley.edu/blog/2017/1/millennials-and-csr/

Jewelry Industry Usage

Traceablility and Verifiable trust Reduced Transactional
Transparency friction
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Explorers are proving

the value oBlockchain

A Responsible sourcing

A Ethical practices

A Verifiable truth about
provenance

A Saves time

A Removes costs

A Reduces risks Transparent
A Increases trust
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Blockchaine - A New Business Model for Trust

We are now experiencing the blockchain gaamanger for gold and diamond industries;
creating new business models with documented provenance, authentic storytelling and
consumerTrustability
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Applying Blockchain to

the Jewelry Industry | T must

FOCUSING ON THE CORE PRINCIPLE OF BLOCKCHAIN FACILITATING THE EXCHANGE
OF TRUST, THERE ARE SEVERAL APPLICATIONS FOR THE JEWELRY INDUSTRY.

 Provenance and authenticity of the product |; being able to demonstrate the provenance,
authenticity and heritage of items of jewelry and creating experiences for the end user (e.g.
enhancing the purchase experience, insuring jewelry products, securing the resale process)

» Provenance and authenticity of the product Il; being able to enhance demonstration of ethical
sourcing.

» Enhancing sustainability and compliance across the supply chain; being able to track, audit and
ensure compliance requirements for responsible jewelers, plus reduce spend on random auditing.

 Streamlining the supply chain; being able to minimize the order, invoice and reconciliation process
across the jewelry supply chain.

» Batch identification and tracking; being able to identify where in the supply chain batches of
product are at all times.
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This blockchain collaboration between
The Richline Group and IBM will track and
authenticate diamonds, precious metals
and jewelry at all stages of the global supply
chain, from the mine to the retailer.

This is a unique collaboration that leverages
| BM6s technol ogy and t
third-party verification

The TrustChainE col | aboration is well positioned to engage
improve efficiency in managing the movement and provenance of diamonds and precious metals.
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